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Comment card design

How do you feel after your visit today?
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- Goal to assess visitor responses with focus on emotions. o w w B W
= Allows selection of multiple emotions to show complexities of < o« = & ]
engagement. oy Qoamatean YRy _ Ty ) fooce

= Both quantitative (emoji selection) and qualitative (open ended- 2 @ 5 e =
responses) data. sc = % o
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Frustrated lgnered Sad Worried Unsettled

- Based in Positive Affect Negative Affect scale.

= Originally developed for use in psychology by Watson, Clark &
Tellegen (1988).

= previous use in studies of museum engagement and wellbeing
(Bodley 2012; Chatterjee & Noble 2013)

Would you like to share any other thoughts?

- Developed through collaboration.

= Worked with Old Operating Theatre Museum & Herb Garrett and st e et
external consultant to edit list of feeling words to fit project goals. 'confirmlam: [ Junder 18 [_]18 or older

A research aflaed with UL s frmation ectsdisopecs
» Emojis selected by external consultant for wider understanding and e e
approachability — credit to Nicky Boyd.



https://www.nickyboyd.co.uk/index.html
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Comment card results — oid Operating Theatre, cards posted May-December 2022




Comment card results — oid Operating Theatre, cards posted May-December 2022

Cards collected: 1,079
600 Cards tabulated: 919

500 '‘Positive’ Feeling Words
Total times selected: 2,803

400 ‘Negative' Feeling words
Total times selected: 488

300 Average number of Feeling Words indicated: 3.56

Percentwho left comments: 27% (248 cards)
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Preliminary observations

Creative use of the tools — suggests potential for wider future use:

 Visitors adding their own emojis
» 39 added their own emoijis (or edited the existing ones); most common were
* Hot: 4
» Sick/Nauseous (or similar words): 8
» Additional smiley face (generally happy): 9

* Did not provide a feeling word for ‘gratitude’, but 20 respondents left comments indicating
feelings of gratitude (using that or closely related words).

= Showing reflection and engagement with issues of personal health and illness — links to wellbeing
frameworks around personal reflection (New Economics Foundation 2008).

Focus on feeling word: Unsettled

N Intentionally added to measure the impact of uneasy feelings on visitor experience.
L
£ Most frequently selected ‘negative’ word — 181 times
Unsettled Selected alongside ‘positive’ words 155 times, or 86% of the time —

suggests feelings of unsettlement do not detract from an overall positive experience.
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Research partners:
Old Operating Theatre Museum & Herb Garrett - https://oldoperatingtheatre.com/

Anaesthesia Heritage Centre — https://anaesthetists.org/Home/Heritage-centre

Other Collaborators:

Nicky Boyd, Museum Consultant - https://www.nickyboyd.co.uk/
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